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M15199 2 : NNIAIRBNAUAIIMNTVDIUTEWALEIBDN 10 SUAULINVDLBLTEY

yam1 @ $) 3NINVEEA (%) Market Share (%)

2563 2564 2565 2563 2564 2565 2563 2564 2565

Tan 1,669,549 | 1,929,396 | 2,035,450 -6.45 15.56 5.50 100.00 100.00 100.00
1.3u 54,325 58,244 60,831 -4.30 7.21 4.44 3.25 3.02 299
2.8uLAe 25,254 32,163 34,400 2.06 27.36 6.95 1.51 1.67 1.69
3.l 22,746 24,880 26,455 -1.53 9.38 6.33 1.36 1.29 1.30

4., 38auNy 23,418 24,807 24,751 -4.34 593 -0.23 1.40 1.29 1.22

5.3ulail@e 8,759 9,348 9,605 10.55 6.72 2.75 0.52 0.48 0.47

6.4y 4,094 | 5,427 5441 | -1.38 | 3256 0.26 0.25 0.28 0.27
7.0 MALA 3,921 4,592 4,912 315 | 17.12 6.97 0.23 0.24 0.24
8.Unfanu 4,094 | 4,503 NA| -6.78 | 10.00 NA 0.25 0.23 NA
9.89alUS 3,352 4,256 4139 | -1839 | 2694 | -2.73 0.20 0.22 0.20

10.WAUYud 3,894 3,800 3,730 -5.21 -2.41 -1.83 0.23 0.20 0.18

ﬁu’l : Global Trade Atlas
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